Discover the art of good works

General information:

Who are we?

Saint James Church (SJC) was founded in 1750. We have the stability and self-knowledge that comes from over 250 years of spiritual practice and a conscious desire to grow in love and understanding. Our staff and our members are faithful, educated, skilled and discerning. We know how to raise up ministries and projects that succeed and have a long track record of doing so, with God’s help.

Why art shows?

Among our endeavors are regular invitational Art Shows and an On-line gallery. Why would a church do this?…faith, love and hope. Scripture says, “Worship the Lord in the beauty of holiness.” Our Rector is an artist, has owned and managed an award winning Decorative Arts Contracting firm, has over 30 years of marketing experience and many contacts in the art world. We have had good financial success in this work that supports our ministries, and we hope to experience more. See “The Art of Good Works” page on our web site for more information on recent shows. 

Who participates?

Our shows are invitational, have a theme, and are well publicized and attended. A selection committee determines who will be invited to each specific show. We look across the country for artists we would enjoy representing, then seek to craft relationships that work in which everyone wins – the artist, the collector, and the church. 

How does the art get on the wall?

Our gallery space has a high barrel vaulted ceiling and a picture rail at the 10’ level. We get good natural light through double hung casement windows. A standard shows has about 35 works of varying sizes. SJC receives the works from the artists no later than 9 am on the stipulated drop off day and takes responsibility for hanging the show. Arranging for, and paying for, any shipping of works to the show, and back to the artist if unsold - as well as any desired transit insurance - is the responsibility of each participating artist. SJC insurance covers all artwork while it is on our premises.

How are shows publicized?

SJC will create and mail out all publicity and provide an attractive and delicious reception. As our shows are fundraisers, we will seek to cover our up front costs by asking for a donation at the door from all who attend except SJC event personnel and participating artists. If artists have mailing lists (preferably in electronic form) they would like to provide to us, we will check for duplicates and send our publicity to those lists as well. SJC reserves the right to edit our master mailing to exclude addresses deemed unlikely to be productive. Any "profit" from donations above the costs of publicity, mailing and reception will go into the designated portion of the St. James Mustard Seed Funds – a vehicle that funds the mission and ministry of SJC.

How do the financial aspects get covered?

SJC acts as the gallery and handles the sales, accounting, hand-over of purchased works to buyers, and the payment of artists. Payment will occur within 45 days of the close of the show. SJC will mount images of all the pieces hung in the show on our On-line Gallery, “The Art of Good Works.” Artist who participate in the show agree that SJC will retain 50% of all painting sales, whether through the on site or the on-line gallery. The duration for which paintings will remain available through the on-line gallery after the close of the on-site show will be negotiated but it is usually helpful to leave them up as long as the artist is willing.

Are there other opportunities?

Yes. We select a few images from each show from which to produce and market Giclee prints in limited editions of 150. We scan the original work on a tangential scanner and then print it at very high resolution on 400 gsm watercolor paper. This process produces great fidelity to detail and color. The artist will be asked to proof print runs before we run any edition. We attempt to pre-subscribe at least 10% of an edition before printing and reserve the right to delay or cancel a print run. We will produce and provide buyers with a numbered certificate of authentication for each print, signed by the artist. Because we absorb the considerable up front costs of producing these limited editions, the artist’s commission will be 25% of the retail price of any prints sold. The SJC web site gets a 1/2 a million hits a year- far more than most artist’s sites. We believe we offer value.
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